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1. (a) (10%) AMTHIRE 148 ARMIKIIESHEKEEBREKI?
(b) (10%) WAYE MEATIIR X = 7.5 BEEMAR TSETO8] 4 DR
5318 7, BMEA 4 =7 2887

2. (20%) How can the Internet support sales and marketing to individ-
ual customers?

3. T4l MESESHECH, EESERETRAENERAFRAELEESE, 4
gE (A1) MERERANEE. BONBRTIAE, ¥ TG NEFELS
B
(a) (5%) Nonaka ZREMMAE. NEHEE,

(b) (5%) Quinn F2EH Know-what . Know-how . Know-why . Care-
why AR,

(c) (5%) Woolf EREMAREENEE.
(d) (5%) IFECHRE.

4. (20%) FBIRZEBRL (M0, R, @8, M% - -F) @it ADSL R Cable
Modem MiELHBHERNER,

5. (a) (10%) ERESTREABENEEEUSERBRFFER, BTERU—ERBRK
EEFEER?

(b) (10%) SIRBIEASIERIL (normal form) BHPAIE? BH@IHE?




